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The Secret Behind Every Successful 
Entrepreneur of All Time

What if one shift in the way you work could immediately make your business 
dreams a reality? More specifically this one shift:

Eliminates learning time completely...• 
Cuts an entire workweek down to just six hours...• 
Attracts more clients from more sources with no effort...  • 
Gets customers to eagerly spend more money... much more often...• 
Lets you do only what you love...• 
Makes you more money than you ever imagined!• 

In other words, just one small shift grows your business more than you ever 
thought possible. 

And with this shift, in a flash you 
join the ranks of those you admire 
most. Because it’s the secret behind 
everyone (yes, everyone) who ever 
succeeds online, whether they real-
ize it or not.

But here’s bad news... up until now, 
you never… thought about it, fo-
cused on it, bought a course on it or 
even searched online for it.

However don’t lose hope yet because 
I promise you: by the end of this 

report you’ll know the one activity, how it can be applied immediately, and how 
you can get more free information to ensure it works for you to achieve the re-
sults you’ve relentlessly pursued but have yet to achieve...

Got your attention yet? Good. Print this out immediately, find a comfy chair, 
read it and take notes – because I promise: you’ve never seen this type of think-
ing before. And yet it’ll be the most profitable advice you’ll hear from anyone, 
anytime, for any reason. 
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The Shift Where All Success Begins
In order to achieve your goals and succeed online today you must make a shift 
to gaining an advantage.

In fact, an advantage is always needed to win in business. Because winners 
always have something others don’t to set themselves apart. 

That’s why I’ve dedicated my business life to give entrepreneurs worldwide the 
advantages they need to reap massive success online in their businesses.

These days the majority of my time goes to giving my clients those advantages. 
But I first made a name for myself by writing seven of the most downloaded, 
most profitable, game-changing free reports in online history. 

Still to this day they continue to impact the methods, tactics, and strategies of 
online marketing and business growth.

And what you now hold in your hands is no different. Because before you’re 
done you’ll have your very own big advantage (if you act fast)... stimulating 
substantial, fast, and certain success.

But before we go any further, let me ask you a question...

The 2 Miracle Growth Advantages Businesses Crave 
Have you ever thought about where advantages big enough to permanently al-
ter your financial destiny come from?  And, more importantly, what qualities or 
characteristics these advantages have to stimulate such massive success?

I have. And it comes down to one of 
these two types... 

You see something others don’t 1. 
see... so, you know something oth-
ers couldn’t know, and you capi-
talize on it before others see it, 
know it, or do it... (Often referred 
to as the “first mover advantage.”)

You develop, get, or acquire the 2. 
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ability to do something others cannot do, either through knowledge, skill, or 
experience (often referred to as “expert advantage”).

And while you only need one type or the other to get the money, freedom and 
success most entrepreneurs pursue... I’m going to give you both. Making this 
report worth more than its weight in gold, even if it was carved on tablets.

Now before pressing on, let me tell you why I’m back and what’s unusual about 
this report...

Why After 5 Years I’m Back To Grow Your Business
After writing seven free reports in the first two years I launched Strategic Profits, 
I stopped completely. And I haven’t written another one till now... five years later.

Why? It’s simple really... since I am not motivated by the money anymore, and 
my company Strategic Profits no longer needs me to grow (each day every re-
port gets downloaded by many eager internet marketers and online entrepre-
neurs) I decided instead to focus on my private clients and enjoy my freedom 
- doing what I want... when I want... with who I want... and how I want.

However, I did promise myself that 
if there was ever another press-
ing need in the online marketing 
and business growth communities 
I’d come out of my semi-retirement 
and set things straight. I figure it’s 
only fair since I owe my success to 
the support both my company and I 
continue to receive.

And the day has now come… for 
two important reasons. First, I have 
never seen so many entrepreneurs 
struggle and fail in the market at the 
same time, for the same reason. Sec-

ond, I need to share with you a simple and easy shift to overcome this – so you 
can immediately alter directions and achieve the success you’re after.

Which is why I knew I had to write this high-level advisory and then do every-
thing in my power to get this critical, time-sensitive information and advice into 
your hands immediately.
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Unusual Structure = A Bigger Payoff
Next, the structure of this report is unlike any I’ve ever written. Because to give 
you both types of business growing advantages, I’m forced to do something 
quite unusual.

To get you to see what you need to see (so you can know and capitalize on it) I 
have to show you (layer by layer) how the advantages I shared freely in the past 
have become the minimum requirement to marketing online today. More im-
portantly you’ll see what you didn’t see before… a clear path to easily win and 
succeed right now.

So, consider the next section an accelerated chance to get seven years of my 
winning experience from the front lines of online commerce. One that’ll end 
with profitable epiphanies sounding off in rapid fire.

To guarantee you that outcome I handpicked crucial excerpts from five of my 
seven past reports...

The Internet Business Manifesto•	

The Manifesto’s Missing Chapter•	

Attention Age Doctrine I•	

Attention Age Doctrine II•	

The Entrepreneurial Emergency •	

Now remember, each of these excerpts were game-changers in their own right 
and in their own times. And now I put them together in a completely new se-
quence for you so you’ll easily connect the dots. 

I’ve also added introductions explaining where each excerpt is from. Plus key 
distinctions to make certain you’ll easily leverage the new material in section 
three. 

Boy, I can’t wait till you get there… because in section three you’ll discover the 
keys to the online business of your dreams. How? By providing you with the 
second type of business advantage – the ability to do something very significant 
and immediately profitable that others can’t do.
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A New Mind-Virus Surfaces 6 Years Later and Stops 
Success In Its Tracks

Back in 2006, I wrote my first re-
port, the Internet Business Mani-
festo to expose a mind virus that 
had infected the majority of online 
marketers. I called that mind virus 
Opportunity-Seeking, and labeled 
those who were already infected 
“Opportunity Seekers.”

I felt it was my obligation to share 
that information with the internet 
marketing community because of 
the damage it was doing – because, 
it was the chief cause of failure for 
most online entrepreneurs.

Back then, I implored every reader to consider an easier, more effective, less 
draining approach. An approach much more certain to get them the results 
they were after. I labeled the new approach the “Strategic Entrepreneur way.” I 
also showed readers how they could start acting more strategically immediate-
ly, and why it was vital to their success to start as soon as possible.

If you were online back then you know what happened. The report went vi-
ral, downloaded over a million times in the first four years, and sparked tens 
of thousands of incredible success stories that readers were anxious to report 
back.

Well, fast forward to 2012, here I am 
again. I’ve rolled up my sleeves to 
write again. Because I had to. You 
see, I’m concerned about another 
mind virus has already reached pan-
demic levels… causing more entrepre-
neurs to struggle than I’ve ever seen. 

In fact, it’s already been responsible 
for countless online business failures 
– leaving a wake of broken dreams in 
its path.
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And that’s why I am writing this report. To expose it, help you determine if 
you’re infected already, and tell you what you need to do to get rid of this mind 
virus or protect yourself so you never get it. 

Even better you’re going to see for yourself that you’ve been working a lot 
harder than you need to, and settling for making much less money than you 
should. 

And before you’re done reading this report, you’ll know exactly the steps you 
need to take… to make your online success much simpler, more certain, and 
more lucrative. 

Why More Marketers And Entrepreneurs Are Struggling 
Online Than Ever Before 

Now, I’m sure I’m not telling you anything new when I say the game of growing 
an online business has become more complex, and more difficult.

To succeed today you need to be in more places, with more marketing messag-
es, using more types of media, covering more channels, while competing with 
more entrepreneurs spread out across the entire planet.

It wasn’t always like that. You see, 
back in 2006 when I started my com-
pany all I had was a blog, a free report, 
and a coaching program. And believe it 
or not, that was enough.

Enough to bring in $3.5 million dol-
lars in less than a month... Enough to 
make me a recognized thought leader... 
And even enough to bankroll and build 
my company, Strategic Profits.

But today, it’s a whole different story. 
Because it would be close to impos-
sible for just a blog and a free report to cause that kind of momentum and suc-
cess for anyone including me.

Now, don’t get me wrong... attaining that level of success is still possible, in 
fact if you approach growing your business the right way, the way I’ll show you 
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in this report... it can even be a fast, enjoyable ride to the success you want.

Even better still, you can do it with less effort than you ever thought possible 
even less effort than you’re currently putting in now to start or grow your on-
line business. 

But unfortunately, because of the way Internet marketing is being taught to-
day, real success remains outside the reach of almost everyone - no matter how 
strong their desire, how hard they work, or what resources they start with.

Why?

Because the approach being taught to almost every online entrepreneur to 
combat the growing complexity of Internet marketing sets you up for struggle 
and failure straight out of the gate.

In other words, the steps I see almost everyone online taking only makes the 
problem (and mind virus) worse – and strangely I seem to be the only person 
who sees it.

And like I told you earlier, all this pain… all this struggle… all this failure 
stems from a mind virus, creating illusions and leaving you chasing them to 
get the success you want. All the while thinking that what you’re doing makes 
perfect sense. When in fact, it has you going in the completely wrong direction.

So, here’s my very first piece of advice for you… 

And I know this goes against everything you’re told and sold, but…

STOP!

Stop trying to learn how to do activities you weren’t meant to do… things you’re 
not good at… don’t like doing… but have fooled to feel are necessary for your 
success… because they aren’t.

Stop spreading yourself too thin by trying to market yourself and your business 
on every social platform… on every online channel… using every form of me-
dia… with marketing that offers too little value (if any)… because you’ll never 
rise above the clutter by adding to it.

And stop thinking the challenges you face stem from outside your business… 
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that you’ll solve them somehow by thinking outside the box… with superficial 
sales strategies… with nothing more than window dressing… because it simply 
won’t work. Not now, not ever…

Why? Because…

YOU’RE TRYING TO FIX THE WRONG PROBLEM

You’ll never grow your business and solve your problems from the outside in 
when the source of your struggles stems from somewhere else. 

To achieve the success you’re after, you need to get back inside your busi-
ness... and do those things your pros-
pects, customers, clients and market-
place are begging for.

And that’s what this report is about 
– how to rid yourself of an insidious 
mind virus and grow your business 
from the inside out. Because it’s there, 
inside your business, where you’ll find 
the two core drivers of every entrepre-
neur’s business success.

And as you’ll soon see, it’s a very dif-
ferent approach than the outside-in 
approach you’ve been sold.

The Breeding Ground For Infection 
Before we go any further I want you to consider what’s currently being mar-
keted to you and how it’s marketed to you – it really has very little to do with 
growing your business, and lots to do with growing slick marketers bottom line.

It’s largely lazy, gimmicky, hyperbolic, and too good to be true... but most impor-
tantly (to them and its sales potential) it’s seductive. Often at the expense of truth.

You are relentlessly and continuously pitched business success the same way 
you’re sold everything else. It’s easy... Five simple steps for stupid people... You 
can do everything wrong and still get everything you want... oh yeah, and... 
results will arrive in minutes, if not seconds... and, so on...
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Destructive Marketing Infects Your Mind… Creating 
Excuses Instead Of Eliminating Them

Entrepreneurs everywhere pay dearly for this polluting flood of bogus benefits 
and empty promises. Polluting because instead of getting you what you need, 
and eliminating your excuses, these messages do the opposite. In fact, they 
provide you with a whole new set of excuses.

You’re led to believe you can’t succeed without this secret new list-building 
tactic, new video method, new software program – the result is more distraction 
and more excuses. 

What’s more astonishing is how many entrepreneurs actively engage in this 
game. Gobbling up these delusions. Just to keep their hope alive. You’d think 
they’d eventually wake up, stand up and say “hey, anybody notice this isn’t 
working?”

But they never do… because they’re already infected by the mind virus. So they 
simply can’t see the real reasons they aren’t succeeding.

That is until now.

You see, you don’t need any more 
rhetoric, secret strategies, quick-fix so-
lutions, backdoor techniques, or com-
plicated tactics you know you’ll never 
apply.

Instead, what you need to see is that 
both the cause and cure for your 
problem is found inside your mind, 
and inside your business. How you 
balance core business activities, value-
creation, and marketing.

That may or may not be difficult for you to accept right now. But trust me, it’s 
true. And before you’re done reading you’ll be certain of it too.

Right now, you might not understand where I’m taking you. But if you stick 
with me, I’m going to show you why this could be the biggest breakthrough in 
your business to date. 
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Putting The Internet Into Perspective
Over the past five years the online world has matured. Back when I wrote the 
manifesto I shared that we were still in the Wild West days. You could do ev-
erything so quickly… so cheaply, with almost no obstacles whatsoever – all you 
had to do was throw something up – anything – and see if it worked or not.

There were only a fraction of online channels, platforms, websites, or as much 
of anything else as there is today.

Heck, even social media hadn’t burst onto the scene yet. So Facebook, Twitter, 
and all the others didn’t split up your pool of prospects into puddles all over 
the Internet. 

So not only could you do things 
fast, cheaply, and with little infer-
ence… you also had a lot less to do, 
less places to do it, and more of your 
prospects would see it. Which means 
if what you did worked, the odds were 
you’d get a windfall of profits. 

But I also warned readers that it 
wasn’t going to stay that easy. The 
number of places and ways to market 
would exponentially increase making 
it difficult to reach as many prospects 
with so little effort. 

And I was right. Costs have gone up (PPC, banner ads, email deliverability, cus-
tomer acquisition, etc.). Obstacles have surfaced (Google’s quality score, ban-
ning advertisers, the stigma against squeeze pages, etc.). 

It’s taking longer for new businesses to gain traction and initial momentum 
then ever before. If they ever achieve any momentum whatsoever.

Now, don’t get me wrong – the Internet hasn’t become impossible – far from it. 
But we’re not in the Wild West anymore. And there’s no use pretending we still 
are. If you show up for a gunfight with a six-shooter and the other guy has an 
uzi – you’re going to lose.

In order to win today you need a new strategy. One designed to win in the cur-
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rent online environment. The one I’m going to share with you in this report. 

But you need to move fast. The clock is ticking, and the door is closing, so stick 
with me and you can still slide in and achieve the success you are seeking.

Now, I realize it might feel like it’s al-
ready become impossible to achieve the 
success you want – because of the dif-
ficulty you have getting started, mak-
ing progress, or realizing your dreams. 

But the fact is this: it’s still easy to get 
momentum and grow an online busi-
ness fast… even if your business right 
now consists of only you. But obvious-
ly, it won’t happen doing what you’re 
currently doing. 

So if you’re going to achieve the suc-
cess, freedom and wealth you desire and deserve you are going to have to make 
a shift. You are going to have to change your approach.

That’s why I wrote this report.

Because if you don’t shift your approach to the one I am recommending here… 
you might as well hang it up and do something totally different. Because noth-
ing good will happen for you by following an antiquated approach in our mod-
ern time.

SECTION TWO
Advantages That Made My Readers Rich

Welcome to your accelerated short course. Designed to give you my seven years 
of hard earned winning experience from the front lines of online commerce.

We’ll review the advantages one by one that over time became the new stan-
dard for growing a business online. Stated more simply – advice that made the 
readers who acted on it rich, and those that didn’t act acutely aware of the new 
requirements to get started... 
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And we start with my first report, the one that took me from unknown to well-
known, brought in over 2,000 clients in less than a few weeks, and downloaded 
over a million times in the first four years...

Opportunity (Seeking) Everywhere
In the beginning, there was the Internet. And it was new. 

There’s something about new things. They tend to offer a lot of opportunity. And 
the Internet was no different. In fact, the early days of the Internet those who 
were bold enough to step up and blaze a trail… were handsomely rewarded. 

It’s almost always like that for early 
adopters who have half a brain. It’s be-
cause being an early adopter gives you a 
big, instant, automatic advantage.

And as you already know having an ad-
vantage is critical. Many entrepreneurs 
think the only alternative to being “ad-
vantaged” is being “disadvantaged.” 

Having some handicap that makes what-
ever it is you are trying to achieve an 
even bigger challenge. Fewer resources 
or what have you. But it’s really not. 

Another alternative to advantaged can simply be “UN-advantaged” – as in, op-
erating on a level playing field. 

A level playing field is where you have all the same resources, all the same 
knowledge and all the same abilities as every other participant in the game. 
Following the same strategies as everyone else does. And while that may not 
seem like a bad thing on the surface, it has its own set of consequences that 
will take their toll on your business.

Because without an advantage you have to work harder to stand out, to make 
every sale, to create more desirable value. Because for the most part, when you 
operate on that level playing field, you’re simply blending in. And if you try to 
stand out with no advantage, you’ll have to work so hard, you’re ripe for getting 
infected with the mind virus.
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That’s the bad news.

But as I shared with you earlier I’ve been in the business of showing my clients 
the advantages they could seize on to immediately grow their businesses for the 
past seven years...

And in our first excerpt, you’ll see the very first advantage I shared 10 years 
earlier with my clients and then almost 7 years ago with the entire online com-
munity when I released The Manifesto.

Of course, all good things come to an end. Other entrepreneurs eventually 
catch up… and advantages cease to be advantages any more. Then you end up 
where you started, back on that level playing field with everyone else.

And this online moneymaking joyride was no different. What happened to it?

Business.

It’s a fact of life in any industry where commerce takes place. Businesses even-
tually organize and then grow to put the ad hoc money-making operations out 
of business. 

But at the time, very few online en-
trepreneurs knew that. That is, until 
I wrote a report entitled The Internet 
Business Manifesto.

This excerpt from The Manifesto gave 
readers their first, and greatest advan-
tage in online business... It first made 
them aware of the need to be strategic, 
and then showed them how to operate 
that way. 

Doing this did two critical things for 
them. It spared readers from the ef-

fects of the first mind virus I diagnosed as Opportunity Seeking. Plus it showed 
them for the first time, the root cause of their business struggles.

Let’s take a seat in our Way Back machine and take a look at what I told my 
readers...
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Ripped from the  

Internet Business  
Manifesto

                                     © 2010 Strategic Profits  Web: www.strategicprofits.com  Page 12 
 

 
But before I go any further, I want to share what a shoplifting prevention expert once shared 
with me when I was in the clothing business. He told me that the sensors on the clothing 
and the guards roaming around the store were not really about catching shoplifters, it was to 
make your store less appealing than other stores to shoplift in.  In other words, you want to 
have more security than the others around you – so would be shoplifters will go where it’s 
easiest to steal. 
 
Ultimately you want to create the same effect in the niche that you operate in. You should 
build a business that works so well, where you have enough products it makes competing 
with you undesirable.  Sophisticated competitors will understand that you could take your 
front end products and give them away free, or with a 100% affiliate commission, and it 
wouldn’t affect your income because you would still have back-ends, cross-sells and upsells. 
 
And the good news is that you still have time. The Internet is still somewhat like the Wild 
West, and you can still stake out your niche and build a real business in it, but I promise you 
the opportunity won’t last forever.  
 
Now let’s look at a few obstacles that currently stand in your way… 

Obstacles To Achieving Your Business Success  
 
Now that you know how the Internet is evolving, and that you should be focused on building 
a real business, let’s take a look at the obstacles you might face in actually creating a real 
business that has staying power. 
 
By exposing and eliminating these problems, you’ll be able to grow your business faster (and 
easier) than you ever thought possible. These are the same overriding concepts that ultra-
wealthy business builders understand and operate on. 
 
The format of this section will be similar to a medical diagnosis.  You’ll see the problem, its 
symptoms, cause and an overview of the solution.   
 
Let’s take a look at one fundamental problem most Internet marketers’ experience. 
 
Symptoms: Buying anything that looks like it'll make you money, getting no results. 
Cause: Opportunistic thinking 
Internet Business Problem: Lack of Strategy 
 
The very first obstacle we need to look at is you and your thinking. 
 

Internet BusinessManifestoA Big Business Was Just A Small
Business That Did The Right Things...

A Wealthy Business Owner Was An Opportunity

Seeker Who Became An Entrepreneur...
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Ripped from the Internet Business Manifesto
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The way I see things is that there are two different diametrically opposing ways of thinking 
when it comes to building a business and making money online. There’s opportunistic 
thinking and strategic thinking.  The slide below is from one of the first presentations from 

my elite coaching program. 
 
Here’s the deal, opportunity 
seekers think 
opportunistically and 
entrepreneurs think 
strategically. 
 
An opportunity seeker is 
always looking for their big 
opportunity to make lots of 
money from the hot 
opportunity of the moment.  
Their only criteria is, “Can I 
make money from this?”  So 
today it’s Adsense, tomorrow 
it something else, and 
yesterday it was some other 
hot concept already forgotten. 

Opportunity seekers buy lots of products, and they use only a few of them, and the ones they 
do use get abandoned when the next so-called “easy” way to make money comes by.  The 
question they ask themselves is, “What’s the easiest way for me to make money right now?” 
 
A true entrepreneur, on the other hand, is a completely different animal altogether.  An 
entrepreneur has a clear vision of what they want the business to become.  Because they 
have a vision they can analyze their own strengths, their competitor strengths, the 
marketplace preferences and devise different strategies for achieving their vision. After 
reviewing the pros and cons of each strategic alternative they pick the one strategy most 
certain to successfully achieve their vision.  The entrepreneur knows that their biggest 
opportunity is always inside their business, following their ideal strategy and not the hot 
product that everyone is mailing for this week. 
 
And here’s some inside information that any seasoned direct marketer will confirm.  It’s 
about 100 times easier to sell to an opportunity seeker than it is an entrepreneur. Why? 
Because the opportunity seeker has no criteria – if you can convince him or her that they 
can make money with it, you’ve made your sale.  An entrepreneur, on the other hand, has to 
compare what you are offering to their current plans – will it make it easier for them to 
achieve their vision?  Is this something that fits into their current approach and if it does is it 
superior to what they are currently doing? 
 
And here’s the rub, the overwhelming majority of Internet marketers are nothing more than 
digital opportunity seekers. They have no strategy, they hop from one approach to another, 
and while they may have some arbitrary income goal they have no vision of the business 
they would need to create in order to achieve it. And since they don’t have a clear vision they 
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Ripped from the Internet Business Manifesto
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cannot follow any sort of detailed plan to accomplish it.  So they end up buying anything and 
everything that comes with a big promise of easy money with the hope that this is going to 
be it – this is their big chance to make it big.  They especially love (and fall victim to) the 
“Business in a box” products where the promises are huge rewards with little to no effort. 
 
Alright, let’s say that I have either convinced you that you need to be an entrepreneur and 
build a business, or you already knew it. Now, let’s talk about what will stand in your way…. 

Poor Business Design Results In You Doing All The Work 
 
Below you will see that I’ve broken up the traditional Internet business into twelve critical 
areas. All of them are important, wouldn’t you agree?  

 
But we can dive a lot deeper into an 
Internet business can’t we? It’s not so 
simple. 
 
We can break out each of these areas into 
smaller functions – the actual stuff that 
needs to get done. 
 
Let’s take a look at what each of these 
activities consists of… 
 
 
 
 
Content activities include: 

 Articles 
 Products 
 eBooks & physical books 
 Audio & Video 
 Software  
 Content pages for SEO 
 Graphics 
 Free reports & eCourses 
 eZines 
 Bonuses 
 Blog Posts & Podcasts 
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Ripped from the Internet Business Manifesto
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List activities include: 
 List building tactics 
 List management 
 Segmenting 
 Deliverability 

 
 
 
 
 
 
 
 
 

 
 
Finance activities include: 

 Merchant accounts 
 Paying affiliates  
 Accounts payable  
 Vendor sourcing 
 Budgets 
 Taxes 
 Insurance  
 Payroll 
 Accounts receivable 

 
 
 
 
 
 
Technical activities include:  

 Software development 
 Site maintenance 
 Computer maintenance 
 Tracking 
 White listing 
 Server maintenance 
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Ripped from the Internet Business Manifesto

                                     © 2010 Strategic Profits  Web: www.strategicprofits.com  Page 16 
 

Systems activities include:  
 Internal systems  
 Software development  

 (If you’re trying to build your own  
 business, at times you want to create 
 your own software to automate 
 recurring tasks) 
 
 
 
 
 
 

 
Copywriting activities include: 

 Sales letters 
 Order pages 
 Affiliate recruitment  
 Pay-per-click 
 Banner ads 
 Emails  
 Opt-ins  
 Name captures 
 Testing 

 
 
 
 

 
 
Traffic activities include: 

 SEO 
 Link buying 
 Link building 
 JV recruitment 
 Viral programs 
 Pay-per-click 
 Blogs 
 Buying an existing and expired domains 
 RSS feeds 
 Banner advertising 
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Client relationships activities: 
 Getting testimonials 
 Customer service  
 Free offers 
 Return processing 
 Fulfillment 

 
 
 
 
 
 
 
 
 
Marketing analysis includes  

 Niche detective 
 Surveys 
 Keyword research 
 Ask database  
 Up-sales 
 Backends 
 Bumps 

 
 
 
 
 

 
 
 
Business building activities: 

 Acquisition potentially of related 
Web sites 

 Buying competitors or buying similar 
Web sites 

 Buying sites offering what people 
would buy before or after they buy 
your product.  

 Product licensing 
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Legal and compliances: 
 FTC Regulation 
 SPAM issues 
 Terms of service 
 Business licenses 
 IRS filings 

 
 
 
 
 
 
 

 
 
 
Affiliate marketing activities: 

 Scanning of programs  
 Figuring out which affiliate programs 

you should be a member of so that 
you can promote other people’s 
products 

 Developing separate sites to 
promote other people’s products so 
you can build a better list for your 
own product… 

 
 
 
 

And after breaking out all the activities that need to take place in your Internet business 
(and by no means is this breakout supposed to be exhaustive) you are left with a business 
model that is quite ridiculous. 
 
If you’re ready to see what this business model really looks like, go ahead and turn the page 
(but brace yourself)…. 
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Now, isn’t that ridiculous? 

Frustration, Hard Work And Marginal Results 
 
If you’ve ever been frustrated with your progress, overwhelmed with the amount of work you 
need to get done, or just plain tired – is there any wonder why?  Seriously, even if you were 
to outsource it all – don’t you see that you couldn’t even manage all the outsourcers that 
would be required to get all this work done? 
 
And here’s the really crazy part, even though this is the model that most Internet marketers 
are following, do you know what they spend an overwhelming amount of time on? Searching 
for more activities, tactics, and tricks to squeeze in to the chart above…its crazy isn’t it? Why 
on earth would you spend any more time looking for more to do? You aren’t even getting 
done all the stuff you already want to get done – but most Internet marketers are on the 
lookout for the latest and greatest opportunity to add to their list of stuff that isn’t going to 
get done.  Make no mistake: the chart above is the chart of a person who is sadly lacking in 
strategy.  It screams OPPORTUNIST! 
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So here’s my question to you… 
 

 
The solution to having too much is not to go get more – If you were to look at your behavior, 
wouldn’t you agree that you’ve been subconsciously following the plan of adding more and 
more tactics and activities to your list of 'things to do'? 
 
Let me clue you in on a small piece of advice. As long as your organizational chart looks like 
the one below, you’ll always be spinning your wheels wondering why you are not achieving 

the level of success you’ve always 
wanted. 
 
Now, before you jump to the 
conclusion that I am 
recommending you hire some 
people; recognize the problem with 
Internet marketing goes much 
deeper than that. 
 
I’ve only peeled back the first few 
layers of this onion; if you really 
want to get at the truth we are 
going to have to get a little more 
personal. 
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Readers of The Manifesto shot light-
years ahead of their competitors by 
understanding these two truths: 

The need to shift from opportunity 1. 
seeker to strategic entrepreneur, 
and… 

A business is the only vehicle to 2. 
making money online in both the 
short-term and the long-term.

If either of those two facts are news to you, you’d be well advised to put The 
Internet Business Manifesto on your reading list.

As I said, The Manifesto gave over a million entrepreneurs their first big ad-
vantage in the world of online business. Which is why more Internet market-
ing millionaires cite The Manifesto as the single document most responsible 
for their success even more than any other report, course, training program or 
event ever given away or sold in the Internet Marketing space… And just like 
the report you’re reading right now, The Manifesto was free.

But like I also told you earlier, changes came to pass. Business evolves over 
time. And those who continued to treat their online efforts as a part-time hobby 
or continued to operate as opportunity seekers were left in the dust as their 
competition passed them by. And the majority were put out of business entirely.

As time passed on, being strategic and setting up a well-designed business was 
no longer optional. It was necessary if you wanted to succeed. I quickly fol-
lowed up The Manifesto with my next free report entitled The Missing Chapter. 
Because I realized I had made a mistake. 

I had taken for granted that most internet marketers and online entrepreneurs 
knew their first strategic decision was deciding the business they were in. To 
me it was obvious, but to my surprise it wasn’t to most. Because based on your 
decision you either start out with an advantage or not, and it has profound 
positive or negative consequences. 

That’s why I called it The Missing Chapter. Because the only reason I didn’t 
cover it in The Manifesto is I thought everyone realized it. But based on what I 
discovered it truly was missing from what my readers needed to know. When 
it came to choosing your business, it was clear that one of two mistakes were 
being made. They were… 
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can become tomorrow’s fierce battleground in the blink of an eye. The easy pickings 
of today are going the way of the Model-T. 
 
I know this might go against everything that you’ve been taught, but get this: while it 
might not be too difficult to make some money in this newly found opportunity, the 
likelihood of being able to build a successful business there is completely unknown 
and most often unlikely. Remember our marriage analogy, just because someone 
wants to marry you, doesn’t mean you have to (or should) marry them. It’s a very big 
commitment that should only be made with both eyes wide open.

A Faster, Easier, And More Certain Way 

To Getting Wealthy Online 
 
In my coaching program we go over a lot of different thinking processes, strategies, 
tactics, etc…  And what I am about to explain to you is one of my favorites because 
it’s so damn effective.  I show my clients how to choose (or reposition) a business to 
win. What I mean by that is we get very clear about what their strengths are (we use 
lots of different types of psychological tests, etc…) and then we combine their 
strengths, passions, with the current opportunities in front of them. It’s a killer 
approach that is uniquely powerful. 
 
The approach is entirely strategic, it’s about entering or staying in a niche on purpose 
because it‘s the best place for you to be, not because you ended up in the niche 
because there was an opportunity there. 
 
I work with people just starting out in business, who are committed to starting their 
business right, all the way up to experienced gurus and 200 million dollar companies.  
I know that what I am now going to show you works, and it works in every situation 
it’s applied to. It’s the one thing that all businesses no matter what their size must do 
if they are going to beat out fierce competition. 
 
If you’re in business for yourself, you’ve got to play to win. I know I always do. And if 
you are going to win then you are going to have to focus on your strengths where you 
have an advantage over competitors. And this is the foundation of great business 
strategy and great wealth. 
 

A Recipe To Becoming A Workaholic…
And What You Must Do To Avoid This Destructive Force 

 
Some entrepreneurs become workaholics because they get confused. They 
mistakenly pick a business because they are interested in the product or the promise 
instead of a business where they have an edge because of some natural talents 
they’ve refined as strengths. When you work in a business that your natural strengths 
don’t provide an advantage in, it’s a recipe for disaster. Long hours, little progress 
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and mounds of frustration become the norms, as you rely on the backwards 
approach of trying to minimize your weaknesses to make forward progress in your 
business. 
 
Remember, this is your life we are talking about.  By picking the wrong business to be 
in, you are literally forcing yourself to struggle.  And this is one of the biggest reasons 
why internet marketers fail, struggle or work their butts off for insignificant rewards. 
Because they either pick their business through opportunistic niche analysis or even 
worse, they choose the business to go into because they are interested in it. 

 
Your mom might have told you “you can 
become anything you want to be when 
you grow up” – but that was her job to 
say that. My job is to take the business 
you are currently in, or the one you want 
to start and turn it into a seven figure 
powerhouse. And it’s my job to tell you 
that you cannot be anything that you 
want. There are some businesses that 
you’ll totally kick butt in, and then there 
are others that will end up feeling like a 
life sentence in Alcatraz.  
 

I can’t tell you how many times I’ve met people at seminars who are victims of this “I 
am interested in this [random topic], so I am going to sell products about it,” sort of 
thinking. I used to try and convince them that it’s not the best approach. 
Unfortunately they’ve usually been so pumped up to believe (by the people taking 
their money) that they can create any sort of successful business; I found any 
attempt to change their mind practically useless. 
  
When you pick a business based on your interests rather than your strengths, you are 
forcing yourself to work harder for less (because you are forced to learn and earn at 
the same time). It really is that simple. Remember, what you are reading right now is 

being written by the guy who has the 
most impressive track record for 
helping Internet business owners work 
less and make more. And I’m revealing 
for the first time publicly, that this is 
where I always go first, because it’s 
fast, easy and extremely effective. 
 
Look, it really doesn’t matter to anyone 
else but you what your interests are. If 
you are interested in ways that single 
mothers can make a good living 
online, but currently you can only 
make $200 a month online, you’re 
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and mounds of frustration become the norms, as you rely on the backwards 
approach of trying to minimize your weaknesses to make forward progress in your 
business. 
 
Remember, this is your life we are talking about.  By picking the wrong business to be 
in, you are literally forcing yourself to struggle.  And this is one of the biggest reasons 
why internet marketers fail, struggle or work their butts off for insignificant rewards. 
Because they either pick their business through opportunistic niche analysis or even 
worse, they choose the business to go into because they are interested in it. 

 
Your mom might have told you “you can 
become anything you want to be when 
you grow up” – but that was her job to 
say that. My job is to take the business 
you are currently in, or the one you want 
to start and turn it into a seven figure 
powerhouse. And it’s my job to tell you 
that you cannot be anything that you 
want. There are some businesses that 
you’ll totally kick butt in, and then there 
are others that will end up feeling like a 
life sentence in Alcatraz.  
 

I can’t tell you how many times I’ve met people at seminars who are victims of this “I 
am interested in this [random topic], so I am going to sell products about it,” sort of 
thinking. I used to try and convince them that it’s not the best approach. 
Unfortunately they’ve usually been so pumped up to believe (by the people taking 
their money) that they can create any sort of successful business; I found any 
attempt to change their mind practically useless. 
  
When you pick a business based on your interests rather than your strengths, you are 
forcing yourself to work harder for less (because you are forced to learn and earn at 
the same time). It really is that simple. Remember, what you are reading right now is 

being written by the guy who has the 
most impressive track record for 
helping Internet business owners work 
less and make more. And I’m revealing 
for the first time publicly, that this is 
where I always go first, because it’s 
fast, easy and extremely effective. 
 
Look, it really doesn’t matter to anyone 
else but you what your interests are. If 
you are interested in ways that single 
mothers can make a good living 
online, but currently you can only 
make $200 a month online, you’re 

© 2006 Strategic Profits  Web: www.strategicprofits.com  Page 15 kidding yourself. If you can’t do it, you can’t build a winning business that teaches it. 
Case closed. 
 
I hate to be so blunt, and I hope I am not raining on your parade, but those are the 
facts.  
 
Because while you’re busy researching and trying to learn all about your “interest,” 
your competitor (who is talented and has the success stories to back it) is going to 
crush you. Meanwhile you continue to keep researching in your field of “interest.” 
 
But that might be the extreme, so don’t think what I am saying here doesn’t apply to 
you just because your situation is not as obvious as this example. If you are working 
harder than you think you should for what you are making this is the number reason 
why – always remember that. 
 
A little later on in this document I’ll show you some other consequences of building a 
business around your interests that makes your job about ten times more difficult but 
for now, just remember this: 

 

Interests = Hobbies 
Strengths = Business Advantages 

 
Now, let me show you the power of leveraging your strengths and how it has helped 
me eliminate my competition (even when my competitors were over 100 times bigger 
than me) and made rich in the process. 

Changing The Rules Of The Game To Favor Your Strengths 
And Your Passions Can Make You Rich 

 
In the manifesto I briefly touched on some of my past business successes.  Let’s 
return to those successes so I can more easily demonstrate the power of the idea 
you are now absorbing. I also want to show you that it can be applied to your 
situation no matter what position you currently find yourself in. 
 

Injecting New Strengths Into A Failing Business 
 
On page six of the manifesto I told you about the clothing business that I took from 
1.5 million to 6.5 million in 4 years. There were many contributing factors to this 
success but I want to isolate one of the most important. 
 
When I took over this failing clothing store on Broadway in lower Manhattan, it was 
truly a mess. I was 22 at the time and by no means an expert on retailing. So what 
was I to do? I certainly wanted to be successful, but I was going heads up against 
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The same opportunistic mind virus infected the market in one of two ways. It 
set entrepreneurs on the path that either had them… 

Choosing a niche to build a busi-1. 
ness based on the “find a need and 
fill it” concept done through key-
word research, or...

Building a business around nothing 2. 
more than an interest.

But neither gives you an advantage 
(both in the short-term and long-term). 

This breakthrough report shared one 
of the most counterintuitive revelations 
of the time. You see, most online entrepreneurs didn’t see it. They didn’t realize 
the Internet would continually get more competitive so they’d pay the price for 
making the wrong decision. But I did.

So it was obvious to me that more and more entrepreneurs would fail if they 
started a business that was wrong for them. Either started because they were 
merely interested in it, or saw a need in the marketplace they’d decided to fill. 

Either way, they wouldn’t have an 
advantage – which as you know by 
now is critical. And with increased 
competition on the horizon the con-
sequences of their decision – whether 
wrong or right – would be com-
pounded. 

But when you build a business 
around your strengths, everything 
changes. Because a strength pro-
vides both a short and long-term 
advantage. 

Once they got that point, my readers also understood another important fact of 
business life... There is no “A” for effort in business. It all comes down to your 
results. So all your hard work and good intentions were no guarantee of being 
able to pay your mortgage, buy your groceries, fill you car with gas, or any of 
the other things your business was supposed to do for you.
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These were revolutionary ideas in the online world at the time. But those who 
got it and took those lessons to heart, got pushed straight to the head of the 
“advantage class.” 

In the blink of an eye, they were able to build thriving businesses that paid 
their bills… gave them freedom… grew their wealth and turned their dreams 
into reality.

They did it all because they had an advantage that few other entrepre-
neurs understood.

Even today, the ideas these first two reports were based on are just as impor-
tant. In fact, today they are more important. Because they are the basic re-
quirements for a successful business. The absence of which, would not only 
make achieving success more difficult, but also very unlikely.

By now you can see, nothing in business is static. The business landscape is 
always changing. Always evolving. 

As the Internet continued to grow and 
mature, expand, multiply and infil-
trate every area of our lives… A new 
challenge surfaced out of the massive 
amount of information that accompa-
nied it. 

I warned my readers about these is-
sues and the implications of it all in 
my report titled The Attention Age 
Doctrine 1. 
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together… like an orchestra with no conductor. 

The net result is we try to get our work done, but 
information seems to get in the way.  

A single publishing company like Reuters produces an 
astonishing 27,000 pages of information per second.  
Whoops… It seems we forgot to ask the question “How much 
information can any one person manage at a given time?” 

Which led us to… 

Information Overload
Wikipedia defines it as “The state of having too much information to make a decision 

or remain informed about a topic.”  

It was only a matter of time, with the amount of information 
increasing that we would eventually be overloaded by it.  It all happened 
too quickly. We went in a blink of an eye from information being scarce, 
to way past the point of saturation. 

The total freedom and the complete accessibility of 
practically all information diluted 
information’s meaning and value to 
us.  It became a curse rather than a 
blessing. 

It certainly didn’t help that 
technology made the retrieval, production 
and distribution of information so much 
easier than any time before. Our new 
technology reduced the natural selection 
processes of information.  

What I mean is this: in the past, 
technological limitations enforced a policy 
where only the most important 
information was published. 

And now with so much irrelevant, 
unclear and inaccurate data fragments 

surrounding us, it has made it extremely difficult to tell the forest from the trees. 

Some experts have defined this as "data smog", which they fairly compare to the 
pollution of rivers and seas caused by an excess of fertilizers.  

Other experts compare the current info-glut to health problems caused by a diet too 
rich in calories, except it’s stuffing our brains instead of our waistline. 

Dear Business Builder,

 Mark my words – this urgent bulletin is going to change Internet 
Marketing and Small Business Building once and for all…

 In this special bulletin I’ll show you the most powerful money-making 
methods I’ve discovered. Methods so powerful they’re certain to deliver 
staggering profits within months (if not weeks) for anyone who uses them.

 Plus, I’ll show you how to leverage this new method so it:

I really want you to succeed in business beyond your wildest dreams. That’s  
why I wrote this bulletin for you. It reveals all of my latest discoveries about 
what’s currently working both online and offline and how you can use them to.
                       

Grows your business fast – while differentiating you from any 
and all competitors so you’ll make more money immediately and 
then lock in those profits for much longer than you can imagine.

Creates highly leveraged Joint Venture and Affiliate deals,  
bringing hordes of new customers into your business to give 
you all the momentum you need to grow your business in 
record time.

Boosts your business IQ, sharpens your memory, and multiplies 
your reading speed so you’ll eliminate information overload for 
good and feel much less stressed.

Removes confusion, eliminates any chaos, and wipes away 
any worries… leaving you with easy to follow steps to get 
the absolute most out of any employee or  freelancer that you 
choose to bring on to grow your business

And a whole lot more…











From Rich Schefren’s Office

T H E  A T T E N T I O N  A G E  D O C T R I N E“Enough!!! Stop Your  Relentless,  Shameless  Pitching  Already...”

C e n t e r  P u l l - O u t  S e c t i o n :  W h a t ’ s  C u r r e n t l y  W o r k i n g . . .  I n  S E O , 
C o p y w r i t i n g ,  P P C ,  L i n k  B u i l d i n g  ,  A f f i l i a t e  R e c r u i t i n g

JUST RELEASED:The 1 Key To Exponentially Grow Profits, Increase Customers, And Build Your Business In Record Time With The Least Amount Of Risk!Also Inside:The X-Factor Nobody Is Talking About (Because So Few Know About It) That’ll Grow Your List, Increase Your 
Conversion Rates And Multiply 
Your Customer’s Value With A 
Results-Certain Rollout.PLUS: 7 Easy Action Items You Can Take Today To Increase 

Your Income Immediately!
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Take for instance email.  

We get tons of unsolicited email messages daily clogging up our email-boxes.  They 
require our attention only because some may contain relevant or useful information. 

Of course, each moment we spend figuring out whether an email message 
is junk or not is a moment we cannot spend on one that provides relevant 
information.  

Or, you conduct a search online and you get back hundreds of thousands, if not 
millions of pages as potential sources. We know we can’t go through every result, even 
though we may worry about missing relevant information.  
 

 

The third relates to the speed we are receiving new information.  

For most of us it’s too much to process.   

It reminds me of a few college courses I took where the professors would attempt to go 
through too much information in a single lecture, it was impossible to grasp, capture, 
assimilate and work with it all. So I’d walk out of class with the other students, more 
confused than when we sat down. 
 

  

The fourth relates to the value we place on information: With the amount of 
information increasing, the value we place on any single piece of information goes way 
down…No matter whether it’s important, redundant or just simply noise (clutter caused 
irrelevant data).  
 

 
The fifth relates to contradictions in the information we review.  

One source tells us one thing; the next tells us the complete opposite.  

Of course both sources know more about the topic than we do, so we end up with the 
dilemma of dealing with these conflicted points of view. 
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The sixth relates to our increased information needs. As overall changes in our world 
accelerate so does our need for information. 

We need new information in order to keep up with all these developments. 

 

Impacts Of
Information
Overload

Unfortunately the negative repercussions 
ripple through our personal and professional 
lives. We are paying a very high price dealing with 
all this information we are responsible for.  

Since most people don’t 
realize all of the negative effects, 
what follows are some of the more 
damaging side-effects. 

  

The Line Between Work and Personal Life Blur
It began innocently enough. At first there was voicemail, then cell-phones, and now 

the ability to check work email from home and on the road.  

On the other side of the same coin, practically everyone reads their personal emails, 
makes personal phone calls, and even surfs the web recreationally while we are supposed 
to be working. 

It’s grown to such unacceptable levels that most small business owners now feel as if 
they’re working 24/7. 
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Can you identify with any of that? (And keep in mind, I wrote this six and a 
half years ago!)

There used to be the acronym TMI (too much information) reserved for inap-
propriate information... But now just with the sheer amount of information all 
around us – everything was TMI. 

Not only were entrepreneurs living in 
a world of TMI... But the effects it was 
having on them were completely coun-
ter to what you would expect. And none 
of these were good.

Instead of getting smarter by learning 
and synthesizing, everyone was actual-
ly getting dumber by being overloaded 
and overwhelmed. 

Instead of DOING things with their 
newly obtained knowledge, they were 
all stuck sitting on their hands confused about how to best succeed. 

Doing nothing, except to keep collecting information, that is. They were becom-
ing information “hoarders.” (Kind of like the crazy cat lady in the neighborhood 
who hoards all those back issues of the Star and the Weekly World News.) 

The lines between personal and work life began to blur, and the qualities of 
both began to decline as a result.

And while many were feeling the pain of this shift, the readers of my reports 
understood something more. The true business implications that would accom-
pany all of it...

You see, not only was information overload paralyzing entrepreneurs, it also 
became a double-edged sword against them because... 

It paralyzed their prospects too.

Prospects in their markets were now suffering from the same thing they were. 
And it was leading to the same lack of action on their part as well. 

What a triple whammy… 
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It became a barrier to an entrepreneur’s ability to reach out to their market. It 
made it exponentially more difficult to get their messages noticed and consumed 
because of all the competing information. And then, most importantly, it made it 
much more difficult to get their prospects TO DO ANYTHING because they were 
feeling the same effects of information overload as every entrepreneur!!

And “doing things” – like consuming 
your content and buying your products 
or services – is exactly what you want 
from your prospect.

Of course the story doesn’t stop there.

Because this flood of information didn’t 
just paralyze prospects, it did some-
thing far more consequential. Far more 
business-shattering.

It CHANGED THEM. At their deepest, most basic levels. A change that would 
displace the “information age” as entrepreneurs knew it. 

A change that ripped yet another page off the inter-galactic calendar of online 
business and would cause another evolutionary turn in the way business was 
done. 

One that lead to the death of an era, and gave birth to another… (For the full 
story, be sure to pick up Part II of this report.)

Get Ready for Another Major Shift  
in the Internet Landscape

Six years ago, I was credited with shifting the Internet landscape with the In-
ternet Business Manifesto. 

I have no doubt that what you’ll see in Part II of this report will once again fun-
damentally change the way online marketers and entrepreneurs do business 
for years to come. 

More importantly, what you’ll see in Part II of this report is a superior approach 
to running your online business that will make you the first responder, with 
the ultimate advantage to trump all others.
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The question is: Will you be one of the first to read this? Or will you wait and 
let others act on these strategies before you do?

I sincerely hope you’ll be one of the first. That’s why I’m giving you the opportu-
nity to sign up to receive Part II of this report the minute it’s released, by opting 
in here. When you do, you’ll also be on the list to receive our free video series, 
the second it’s released later this week. 

Or simply check back on this page to download Part II later this week. Your 
choice. 

Before You Go, Leave Us a Comment –  
You Could Win a New Chromebook

We’re hosting a 24-hour comment contest right now on this page. And we’re 
giving away a new Chromebook to the winner.

To enter, simply tell us in the comments: 

What do you think I’ll reveal in Part II of this report? (As in, what’s com-
ing next?)

The commenter with the closest guess wins a new Chromebook.

We’ll announce the winner on Wednesday, October 31st before we release Part 
II of this report. If you’re interested, you can click here to leave a comment 
with your guess. 

And I’ll speak to you soon in Part II of this report. 
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